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Now that you’ve finished the book, | hope you’ll consider
incorporating some of the ideas to create reach for your
work. The following questions will help you reflect on what
you’ve read and identify what’s important to you. I'd love to
hear about what’s been most significant to you. Feel free to
reach out to me via email: becky@weavinginfluence.com.
1. Reach = expanding audience + lasting impact. Which
of these is most important to you right now? Why?
2. Who is a famous person who has made a significant
impact on your life?
3. Who are some people who have made an impact on
your life through online content who are not widely
known? What do you appreciate about them?
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. Which of the Four Commitments (value, consistency,
generosity, longevity) is most challenging for you?
Which comes most naturally?

. What does it mean to you to plant 500 trees?

. What is the message you are most passionate about
sharing with the world?

. Who are the people most in need of your message
right now?

. What investment have you made in growing your
online presence?

. What does a successful online presence look like for
you? What metrics do you use to determine success?

Which of the reach fundamentals (creating a web-
site, creating a permission-based email list, main-
taining a social media channel) is most challenging to
you? Which do you most enjoy?

What is your favorite type of content to create?

If you had unlimited resources of time, what content
would you create?

If you had unlimited financial resources, what content
would you create?

What are your experiences of being the recipient of
email marketing? What types of content do you think
your potential followers would like to receive via
emails from you?

In what ways have your networks supported you in
creating reach?

Have you written a book? If yes, what value did it
bring to you?

What ideas do you have about creating reach for
people with marginalized identities?



For more inspiring
and practical tips that
keep you connected
to your audience,
sigh up for Becky's
weekly letter at

BeckyRobinson.com




